
C  2010 W i  CC  2010 W i  CCensus 2010 Wyoming CountsCensus 2010 Wyoming Counts
September 24, 2009
C   WYCasper,  WY



Census 2010 Promotional ItemsCensus 2010 Promotional Items
T-shirts:  Chocolate/brown, with gold 
Census 2010 Wyoming Counts logo.Census 2010 Wyoming Counts logo.
8,000 Bookmarks.
2 000 Temporary tattoos   2 designs:2,000 Temporary tattoos.  2 designs:
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Census 2010 Promotional ItemsCensus 2010 Promotional Items
2,500 informational magnets:
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Partnership Support ProgramPartnership Support Programp pp gp pp g
Subcommittees and members’ 
r ani ati ns can a lorganizations can apply.

Goal is to use items to reach hard-to-
 l icount population.

Application process starts up again 
October 1, 2009.
Deadline for application submission is pp
December 1, 2009.
Last time this program is available for 
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p g
Census 2010.



http://eadiv.state.wy.us/wyoming_countshttp://eadiv.state.wy.us/wyoming_counts
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Local Census Offices (LCOs)Local Census Offices (LCOs)( )( )

Casper office will be 
opening at a later date, 
TBD
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TBD.



Radio PSA programRadio PSA program
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Census 2010 Road TourCensus 2010 Road Tour
Road Tour Vehicle will travel around 
Den er Re i n Jan ar  March 2010Denver Region January – March 2010.
Grass-roots public relations campaign.
Submit requests for tour stops.
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Subcommittee ExpectationsSubcommittee Expectationspp
Spokespersons for Census 2010.
H   /    h h  How are you/we going to reach the 
hard-to-count population?
Use your expertise,  knowledge,  and 
resources to help educate about the 
Census.
Help devise strategies for the Wyoming p g y g
Counts campaign.
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BreakBreak--out sessionout session
Get to know other Wyoming Counts 
membersmembers.
Brainstorm:
◦ Target audience – how do we reach them?
◦ Resources and help for communities.
◦ Ideas for the creation of a Census activities 

calendar.  Place on website?  Include key 
d tdates.
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MessagingMessagingg gg g
Census Bureau’s major media campaign 
kicks ff Jan ar  1   2010kicks-off January 1,  2010.
Publicity:  What do we want to do and 

h ?when?
PSAs.
Census Bureau Denver Regional media 
specialist.p
Resources and help for local CCCs.
Events for Wyoming Counts participation
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Events for Wyoming Counts participation.


